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In the article “FDA Authority Over Cosmetics: How Cosmetics Are Not FDA-Approved, but Are FDA-Regulated” (2015), The FDA states that “Companies and individuals who manufacture or market cosmetics have a legal responsibility to ensure the safety of their products. Neither the law nor FDA regulations require specific tests to demonstrate the safety of individual products or ingredients. The law also does not require cosmetic companies to share their safety information with FDA.” (224). The FDA goes onto details about how they can only regulate Cosmetic Company’s; for example, who approves cosmetic products before going out on store shelves, who is responsible for substantiating the safety of cosmetics. The FDA’s purpose is to inform the reader about how while they may not be forced by law to be approved by the FDA, the FDA tries to get involved as much as they can through regulated companies. 
The FDA’s vocabulary and language implies that this article was published on the FDA’s website intended for those who use cosmetic products like lotions, makeup, and hair treatments. The FDA effectively shows how they are able to inspect the products coming out of these businesses, but also how the law holds them back from being able to hold them under certain rules like Food and Drugs. The article’s tone throughout the article is informative as they explain to show the reader how much ‘power’ they have over the cosmetic industry, and how they can only really regulate this industry instead of being able to approve it and watch over it. The FDA writes the article with smooth transitions between the different 
